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WELCOME

he Department of Commerce of Jhanji Hemnath Sarma
College was started in the session 1972-73 with the motto
“Transformation of knowledge into Reality”. The department
started offering Accountancy as major course from the session
1984-85 and Business Management from the session 1988-
89 in order to meet the demand of the students. In the year
1992, the department was brought under deficit grant-in-aid
system by the Government of Assam as a separate Stream of
the college. Commerce plays a pivotal role in the fabric of the
society, serving as vital engine of economic growth and social
development. At its core, commerce facilitates the efficient
allocation of resources and meeting diverse societal needs.
Commerce, is not only a means of generating employment
opportunities but also enhances income distribution, thereby
contributing to social stability and reducing poverty levels.
Commerce education holds immense significance
in today’s interconnected world. It plays a crucial role in
preparing individuals to navigate and contribute effectively

to the global economy. It encompasses a broad spectrum of
disciplines like economics, business studies, accounting,

finance, and marketing, providing students with essential
knowledge and skills to understand the principles of trade,
finance and entrepreneurship. Moreover, commerce education
fosters ethical awareness and social responsibility among the
future business leaders by emphasizing on the importance of
sustainable practices and corporate governance. Emergence
of digital commerce have made the commerce education
very dynamic and relevant. Thus, enabling the commerce
graduates to engage themselves in varied career opportunities
that is constantly evolving with the ever-changing business
environment.

The objective of INSIGHT is to provide valuable
information and insights on the latest trends and developments
in commerce. Our e-magazine features photos, articles, poems,
and updates from the department, aiming to educate, inspire,
and connect students, educators, and professionals. Through
our diverse content, we strive to enhance understanding and
spark curiosity in the field of commerce.
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NEWS
Result (2023-24)

Pass Percentage : A . HS‘
1 o 00,0 2nd Year
' . Mr. Arjun Saikia
Topper: ®

(87.4%)

Result (2023-24)

Pass Percentage :
: g ® . B. Com
é

90.9010 th Semester

Upcoming Add on/Certificate Courses

Six-months Certificate Course on

‘Transforming Waste into Unique Décor’
will be started for the session 2024-25

It Edition ® 2024



OFFICE OF THE PRINCIPAL

JHANJI HEMNATH SARMA COLLEGE

(NAAC ACCREDITED WITH ‘B +' GRADE)
Established — 1964
JHANJI - 785683
Dr. Manjit Gogoi, M. Sc., Ph. D. Dist. — Sivasagar (Assam)
Principal
Jhanji H. N, 8. College

Website — www.jhanjihnscollege.edu.in
e-mail — jhnscollege@gmail.com Ph.— 9435703394

QST AN

TS e <t wEifawene qfasy ene Tmere
“INSIGHT” STt 92N E-Magazine ¥ 2/2S FRFSe o[
FEECaT (NN qtd ©he SRfwe Tarel | S
TS 2ATER TS 9% E-Magazine ANICH BIA-BIANFAS 3B [e1F
ofset o/Frre SREE 29 |

O% TCEABA &1910 Girgo TRET AFET oFF e RTreva!
SHICE |

i

(T% et o1eet )
THTF
TG (=2 15} gifwyiets

*B-09-WI8

Principal
Jhanji H.N.8. Coliege



CONTENTS

oiTes Aoz bgle Afde & ¢ 219 oiw vy
Statistics in Commerce

Career option in Commerce Education
Sustainability and Business: Building a thriving future
Future of Android Phones

Artificial Intelligence and Education in present day
The role of Technology in Modern Commerce Education
Business Mind

Impact of online advertising

The Evolution of Al : A Journey Through Time
Impact of Internet in the Business World

afG A7

Cake

Fg) T @F TAT g Sifaera FA

TG (L *IS TRV S (N 1o 96! I

g =TT 91 T ot AP AlfeenT @ 2Hfeatna
SRIREE ST

fwoIZ STl

fosl fiEH =

e wieTbl

JITS [eioee gy

RIcEE RN (ST

Commerce Quiz

- (eyife 27 it

- Torun Phukon

- Bidyadhar Baruah
- Bidisha Sarmah

- Manisha Buragohain
- Rabisankar Gogoi
- Robina Chetri
-Sourav Tanti

- Pol Dutta

- Arup Majhi

- Biswajyoti Borah
- SR 5fera

- Aanchal Todi

- ST e

- o <ZE Il

- G}

- fRr<rel =2 it

- (eIfe™ 77

- T sicel

- T sicel

- frayeenfe e

- faoiicrg we

- Simpi Gogoi



An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

Soifs &= w 2t
YIRS qioE, qifdey [Kore wal
QT FETS FFF AL L0

e OLANEE e @ TEee A
iR e PR wfkee R @i S 799 723 | TS
wifom, e AL-AIEE 9T A BWI-55E 7S 2o it
AT AAIBIB & TG #F0 AR e [ Sf<es=wy
et ey form sfaqeaae ardwfes Iegre 3R o
wfe ey 9 Sesifs, Sl wited | e, ey
TR, Tem O oy [T e (e o 9182 429 41
Toq LGS T2 Jfeiey Frve ohiTel O eFg TR
o sifoe I Ficr) ey BRI G2 2ol 9 TRE F91
afs =7 T Aeofs i Fifdey R e aoR @i sl
SRS (2 AR iR (76T 2|

TOAM Yo OFT I 92, WG Y| CTAR 9]
2T IR 6 Ffem wivace [y wdifs ciEdeseR |ife
Jifereya MG g TS A I571 FECR | SITOIACD! (F2JLAEA!
Trre Jiers ey #rFR SIREE (FaS (FIIMHTT AoIE 2[12
TWAB GFF A FRRI G GIR epyze & aie e
Wrele EuTeeE Afdey el ofs Ta-zaR wiar aw
el MBFGHFOICE I A8z 8 wP1ve 2 Ters [wi<ice
TS [FoSTe B9 ez “fF@fFe 27 @3 (Fae vIaie, FEwR
&Y €1 TP AF TPTGREIT AT ey T

ItEdition @ 2024 e Pagell 0 iee afsaife siTefie aifdey frm ¢ ebtia wie vy



INSIGHT

Fiferey MR SRS s
Jifeey fepR 2foapte e sfeais

Bt (7l W @ OeINe FATOR &

Sorbb e Waere Jfdey FFR wols
T I 555¢ 5 bR AT (SIS
Jfey  fWe o IR Y509 H®
Presidency college-® 3ifaey farwa @it
w8 27 IMe gFere @R e
Sydonham college of commerce and
Economics-® Jfoey &6z T ol
(Faculty) CRIeT 23| FS3 S500 TS (*9
oy fyfwer o ikwiere Afesy
REFIT @ oe8 Ffacets fPies @ eam I
Jifeey e Fogsrl o IR R
g oA 1 T @ AT doud
vTe Afdey e A afde VKRV
Rao committee @ Jifeiey MEsg
(Stream) 2ot foeie S99 < Afeey
fapieel Rl ami <11 27

S  F-FIATON IS 5588
b Jiferey 4wt s T4 27 TMe o[
V0! WFS I-AM ey MR sifvewe
2| Teq GFE R wHFe Afeey rw
g eoTel e FfEe T NGiNe
Afam, THod NGRS FFF oM, 5939
ol SR Fel i [Keelq e
M wwg e SEE@e We sy
v ofe TANTeN 9w e WA
forr wf2eens =

iferey v e o

@@ 5 Frw v 1 s
T 79V S weF A [l (Minis-
try of Human Resource Development)
f2pitst MINeee Sz A 5IFIE TS
e e Sfae i< T sfswce
WA F9Ug TR Q1 2| 930618 Ty
@ R NLANEF THIA] A TR
M FARE TS T KT 9
R | SIS Fo Tere, el BT
AfqFfgre @ivl, HRL-toR eE W<
oY AFE fite e @i SEe
A ATHB DRI AN AFF 2

IstEdition ® 2024 e Page|2

An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

R W€ FGG| (SR THS  (MHPTNRT
oS AN (A o2 9= «if{9)

@ @ @ren(skill) @R
fEe AR AwfoTe IRYA IIFHT W
TS P @i af*rweT s | o
AfsrIforeld Fore @I (Tges AR el
w2l Ffeae qeg Tl dfed @i
Agpr e s I WWe s
RS #EE wie  dfmdae @iee
TFITO GFG QI FE| GOSN
PIFIREE @3 (Fae o9 n AAfeefwe

ey

b1 wifes Ferat I oifp et
Telgafes FrFR we IfeTes, m@i
JRT I FfFa! B« afrmas
ARG | IFOT HMIMECT ST T
Smalfes fofes opta Bt T Bfox Al
TE G 2R SEerTIEe e @
mﬁﬁmwﬁﬁﬁm—m
@IFT O R Sl elfev| el
ol 3= Tope fofes o A Tfdw @i
F Silal o QRS ToYe af*woelie
EIFT NP | Q3 CFq© HIFIIT Yanr*rel
e Ao Beie Rew smess @<
(Al ¢! IR |

Jfdey R 9T IARE @
Jifeear o awyefefe Wﬁi’ﬂ%‘?
qZ vEeis Rl @< i) Twesd
N B Som ae gRwem T
—Ir—q?(Theory)ﬁ‘T‘ﬂ?fW"f berre 4 ifersy

frre Jafee i ofs ey W e
Fre Feofs MY wifgr o IS
TR fits SFfe qORIE #9ite Fal
e T e TR The)

REF SICAPTRS 2[Rt 3
AF-FIKTO! AF TGS FleTo
WWWWW‘#W
aifstave =i 9 o ey @
e ANfoMR el e e e
Fore ey MrER cFarel eFg AR
AT A S9ROR | Sve8 B T
(THTE, Sbbr3 B9 DA ST, 559
b9 ©R® BIPIR] PR Gifs g,

0 Tivve Az +ibefire ifaey R ¢ e o ey



An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

INSIGHT

593 B9 5 DI afstawd, sseq
519 TG @b aAferand, 5588 BS BITS D
O AfSaWe, Svex BT CTEERN
I, SOE-d6¢® I W
TN, SoU8-dobY BT (FIA TTIF
forml, SR P O egfe v 2fedrm,
S Smaee @ fReE e
TN, VYT T AT Aoy 7w
ey, A9 Terine *fe e A
Q@erel SR ey R 'Y 9wy,
Ffdey, SEFREE @ ol P
My Fere Fdifte -eTe gegies
ey Wl (2R

5599 5% TT U35 FHBIE Swsifae

{9 ©ITes JfeTTS o FifAF
farwe TP | TR [eRe ofs
LIqICeT o7 face] a3 fAgiee aeaw
2ol PR TR WCIreReE el
i< A9 ey TR e @R
AT WeFd IR IR
3909 5% Wi FrFR afs wFde o[
e IO wo-w@e e I
s fufee]) GreereTe el (T ol
= >Ttet (National Education socie-
ty) WIF S58¢ HT© FIOTOR Smylol A<
Fif¥Fa ik (All India council of In-
dustrial and Technical Education) &
IR GF TS Moo AeRpiRiE I
Jifdey freR dfs [eas T se<iE

THIS (@Meoiv Rl STop1 ST Pl
“fIf5 o1 weq Ffaa fe 3fer Ll
“The immediate purpose of Education
in relation to industry is to secure to
the industry the services of better qual-
ified men and achievement which does
not by itself and at once result in more
employment.’

T& IO SmifE Fe (school
of industry) ZIFT IAS (IRE| Hob3
7S BT AT Afde oo
e Mgt e Aew ¥t
@T® (A TR WF B ) I T A
et A SierRm R A $%T Frwidie
qrgee ~I¥rF Pig Ff e dee
AL 24ES I W B 2 HHIAT
Ffiferss, Il @ ATy IRge
e Mrmmee A< SRR So%s
b9 QG FROR  afermae S

NPISCET |

FACTGT FT© OIS SIFINS
A| olfee @i, Aferre IfeTES,
TR, Afdey v crae [feg ol
GIRTR 1 S58b BTG ACIAA! ILFAT
gyrFere ffe SRer Refmie e
TS TR @ JIARE F*FF Gt @F <77
3 TEfS TF MEW 59 NfZe AFENE
QfeTatel T 2| 5w ARG g
g 79 FeY TAFeTe JINE  CFa
2EfoT T FN FAON CA AP *ee
wRvEE B KT S it
M1 difdey  MrER offdere R FTe
T e R ey @ <40
Qe Thee Sl (IR fome Wreeres
N @RS f2piet fear A @= )y @i
ot faaere f[Reew siqmf*fer sire 919 el
AR affrpas i waids F9re

B LIGEEEE P e o S O IR e
qidfers, Swife @i e fare
eI A T 3588 B BITE®
o Afsramee @ e @ e
ol RIS (33-3q IR TE-TEY) ¥R
oFR] fmlem Qifea- [5] 4R9 Ow
e, [] S O e g
TH e 6 i e A @i
Jfted o e g [, &y
Jifeey T aif<a)

Ist Edition ® 2024 e Page|3

VLY AN FE|

SOE-@O HTS L Ml Scee
TH wF Twmed WHRE VI AGET
fey T? @® o oF I oed
wiore Jfdey el fagg o) Afden (Com-
merce) ) @B (Book Keeping) ©)
Jifafers @eale (Commercial Geography)
8) ey Wi (fMTe® (Economics
and Civics) ¢) @oe139 (Short-Hand)
aF @I (Type-writing) s T

0 Tivve Az +ibefire ifaey R ¢ e o ey



INSIGHT

fpitd wegfes o[ ffeet | e
NFEFN TS T FE(RA @, “A cur-
riculum cannot be regarded as fixed
for all times; it should be a matter of
constant experimentation with a revis-
ing it from time to time according to
changing needs. The bonds of human
knowledge are constantly expanding
and therefore, it is essential to go on
examining and evaluating the contents
of the curriculum adding to it, signif-
icant new item and weeding out from
it, whatever has created to have direct
significance for all pupil and his imme-
diate future life.”

weeferes  fams e @i
AN I 37T RRTR Tefes
CFqe QA GTME TS DR
A WNG-RA  Fol-AGHD, JfETe

An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

55125 (Assam Commerce Society) S
A NEF 2@ A [RETea F9 27
e afsaiteteE Mg fre “ffam
ey == @I R AGTaTe Teye
9 T2 TS IF GTE GeIafeE IS
JIfes AfEfFs @R W2 Tere Alfey
P w1 O% WYHE oiTe T@-zEl
AFHT @R 71 IfReS 12 wifzez
THoq NYHRT = AW T
NYRT e ey AeTe so 5 [
RGPS FIRE | THOq NGNS 2T o
o quabl I e I[N pOrE A
TS T TNTS SR, ST, aLife
e I w difeey faw 86t T o<
wfefae wor famw «f e 1 ub aw =@-
Taw it A sf3fem, FRa cofew
ey fraaq Wbl flaawre W FiFe TifeT |
foize Tifer g T=99 7}1 THOS NGNS
e oTw Thed WgNe 29w RS

Pel-oRaR IfF, WAz OF WS
oo ofs % IR QYA Ay
A0S oy TGN 2T Fleae qwE
Ty e o2y @R aee adie
TN @A ~[R aw foryd sy
AqGT S FoRoR 1 IRy [We
FIATS AT 93 (FaS SELI |

SOUB-LY BT TLAF T f, @b,
@FRORT GgFere [ffe eem R
e qfaey FrER cFae [eds s
QoIS YR ofiTe  TE@-zae
TG RS T of§ IR
e I F9 T et | b
WQ@?WWQQQQWW
freifecel Jferie FrFe oww due
EDReey

;T%%W@WWWWW

Mg forEre we, e o
qifaey feWBr a1 gl e ofsaws
AGaETe el e [ M [E
qEYE (2 9itg IMe Wy sfsfoe Afersy
mwmﬁmwm—w—w
mﬁnﬂmmmmw

Ist Edition ® 2024 e Pagel4

F FOB SRrF EGIE GPe I
GRS el e g Fve B9
ARG 22 AffTe fFg gt @i Tow
JfTe fog @ AfE T4 291 T
TA-@ gl Ere At e A
el N IR | TR Ay 41 fww
R TP TN DRI S G
ARGR R RS AT T F91 o=l oo
41 Tfbw |

Tos, Tored 23

Jfoey @B o 72T, @R
(Faculty) <=1l el iferey stigrael frsie
ffeBT =12l (Faculty) (FIDI] ﬁﬂﬂ'ﬂﬂ}
«rFoIeE e (Department) Assam
Commerce Society SI< vl ST Jfeiey
T I A (BEF ToT© [od MRS
Jifdey RemE (279 =191 veng AFh) Fel
gF [@q e 7w e oww
2tz e AEIRRYS 72T | TeTo [#5Hp
e sifefTe swe QiR 63 itz |

AGT WP (T TN FRRI
HET NG ANTS Sy BE3 Fe
© U JIFOS *GHS 8¢ XS AT U
(Honours) *I13f&e 1 @3 fa eqmzibt @i

0 Tivve Az +ibefire ifaey R ¢ e o ey



INSIGHT

aifest | A P Ay 7g TBIE At
e o=of 912 @ Afwe e g
T WA TR AWCFES Qg FI9 e
fsfaas e Fee o Jifders &1 g
20! 0 b 4TS *oFql 8¢ THIF TS
T IS [ * 19 Wig *oF<! 8o I8
A2 A WT I e 2o | oA
T SIS T2

o fofamsnl “AoeN oo
Q@RF 7} Fel qiee el A9 &AfSo
® b 49 “(Io1” TS 9 TH qiF
b A SR FIFed el fofs s
AT FATCE (EFA 9 A

fFg afdsy =N @b fawe o=
JIFe @RI e 8 4 9w
fTeae ffameme ¢ 3 @i A_9rFe
T (NG9 FIF© (F3Y99 878 Core
i Applied EE (F2ITI FIF© @15
affi:{%xwma—ﬁ\—aﬁww
AEN T T FOAT CBCS W T

An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

2T T (el FE1 ddbo-bd
O] @ A1 AFIE AN Jiferey e
sjeficel FroR i ' ey e et
T, SAFE TS CAEAT F, AN
7R TP T 2B AWAT F6 HOIR
TS T ad I3 | 58 e [Ew
@ T gweifafire FIEF (@A T2

i o sfsam, Swes Wi
1 oM, (T fegfiwie o 5991
ey fRFFE cFae AFWE it azd T4t
The | wuee@ difdey e oFy
I iR dfs o7 fy fegfamers e
PR qifdey MR v =8
e e [ a@iepE Jiftey e
TEe qOIF A |

ofqrf ¢

5) Wghe M Afemm “difdey #ffva”
Elements of Commerce IGORET Il
Book Keeping @ftes fqma f2pid @™

foFIafe 030% ARETe ﬁ‘?'i oAfqqeq
218 IR T (el QI AR
TEA@ @, eI e
SRS FETCOTRS Bl
CAIETICET T IS YFATS  FCTEIA
It Qo_ie T G
Teeq = 4Fre WA *MAare Jifaey ==
CAETIS AR Pg Feeter e =il A i
IUZ Y oW S T 2 o
oo qifey w@ W2 fefNEr e e
I I O o FART odfeam TR
ainWﬁW@wﬁ
e F9rFT woe SAENs T
ﬂmmwﬁﬂﬁﬁn@@‘ﬁm|

Jifeey @Bt ete f2pitae vk 4t AR |
qRICS R0 Regfmgierre Qiferey *Imae
@O Tt facere fine A< ol
(z T W21 yrEee fgmpere o [{rwe
TelTe N Ol g TBE M.Com

Ist Edition ® 2024 e Pagel5

oF W @S TRee B A |

?) Thes WYhE e seim Twes
i @Te e g FM2 T@-
TR OiF TR AR AW AHIE
PR el F99 OF Fagd oel
e =0 |

©) difeey ficzg @bl fiag At e 727,
TR ey Wros offizre sjefiest =
(Stream) WI® HMorPrey e sefiest
&P (Faculty) W fr fxy s
@i (Department) << =Cat |

8) “(e’y Me fawe wfsed awmm
e @I RIS 4 MKl weice w1l
(&S T3S w11 75 e 41 Core W<
Applied RER REF-(T&@sT W9 w11
FLI Pl G AOR1R (Ve FIF© ol
i< fqeeg (9 <<« | eo®

0 Tivve Az sibefire ifaey R ¢ e ol ey



An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

STATISTICS IN COMMERCE

Torun Phukon
Associate Professor (Retd.) =
Jhanji Hemnath Sarma College /O

3

WHY STUDY STATISTICS?

Statistics in commerce are important because
they can help forecast the future of a business and show
how to keep ahead of competitors. It can be used to
predict sales volume and check if a business venture
is attainable. Statistics are necessary for decision
making in any business enterprise. Indeed, statistics is
required to manage internal as well as external factors
of business. In broader meaning, internal factors are
measuring and keeping stock, budgeting, finance and
accounting whereas, in external factors competitors,
product reviews etc. are considered. Statistics improves
company performance. Using past data, it can improve

IstEdition ® 2024 e Pagel6 ® Statistics in Commerce
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the accuracy of future sales which is known
as forecasting. Investors trade stocks,
invest in funds or rashly exit the market
based on predictions about stock prices,
interest rates or broader market moves.
Today, forecasting blends data analysis,
machine learning, statistical modelling
and expert judgement. It provides
benchmarks for firms, which need a long-
term perspective of operations.
Operational planning is carried out for
a specific project or used as a blueprint for
executing future projects. A well-planned
operational planning is very important
since it help teams understand their own
status of performance. With the help of
operational planning, one can adjust their
workflow as needed. All employees can
see their daily work and the connections
to the broader goals of the company.
Statistics in business serve as a control
measure to ensure mistakes are avoided
and the business does not regress in
mission statement. Consumer’s behaviour
can be understood using descriptive
statistics. For example, a grocery store can
calculate the mean number of consumers
who come each day, median sales order

An E-Magazine
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per customer, standard deviation of the
age of the customers who come to the store
and the sum of sales made each month.
Using the mentioned metrics, the store
can gain a strong understanding of who
their customers are and how they behave.
Another use of statistics in business is
through data visualization such as line
charts, histogram, boxplots, pie charts
etc. These charts are helpful in business
spot trends. Statistics is used in business
settings in the form of linear regression
models. There are models that allow a
business to understand the relationship
between one or more predictor variables
and a response variable. Cluster analysis
is another form in which statistics is used
in business. This is a machine learning
technique that allows a business to group
together similar people based on different
attributes.

The availability of statistics in business
helps to make better decisions as stated by
Shiksha. They stressed that the collection
and analysis of data show trends and
specific patterns that guide business to
make more confident decisions. e @@
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CAREER OPTION

IN COMMERCE EDUCATION

1st Edition

Commerce education is now-
a-days an important field of study to
cater knowledge and skills needed for
success in the global business world. It
involves a broad range of study linked
with managerial procedure, financial
accounting, marketing, entrepreneurship
management, secretarial practice and
office procedure, banking, taxation, etc.
Commerce education covers a diversified
field of study in various aspects of business
and industrial environment. It plays an
important role in growth and development
of a country. Commerce education
provides a platform to the students who
pursue different career opportunities in
business, finance and industrial sector.
Gone are the days of acquiring traditional
knowledge of accounting procedure,
business transactions, theoretical
principles and practice of management
through commerce education. But in
recent time, the modern concept of these
elements is based on practical knowledge
with advanced technology. Now-a-
days, the study of commerce is not only
the exposure of excellent avenues of

career but also prepare the students with

® 2024 e Pagel8

Vice-Principal & Head of Department 4

management,

Bidyadhar Baruah

Department of Management &f‘_
Jhanji Hemnath Sarma College .

mathematical and accounting acumen,
leadership and analytical skills.
Opportunities of commerce education:

There are various opportunities

to choose and amazing career option in
the growing field of commerce with and
without the combination of mathematics.
Career options in commerce with
mathematics:

Chartered Accountant: A chartered

accountant can involve in a diverse role
and responsibilities in the field of budget

auditing, tax consulting

for both public and private sector
organisations, service sector, autonomous
and semi-autonomous bodies.
Investment Banker:

It is one of the demanding career

options to help their clients ranging from
governments to different corporations
and institutions for raising their capital
investment through different modes and
acquisition process. “Business Analyst
Certification Training Course” is provided
to acquire basic knowledge for these
career option.

Cost Accountant:

It provides job opportunities in

® Career option in Commerce Education
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both public and private sector companies
with crucial responsibilities in respect of
budget preparation, profitability analysis,
inventory control, cost benefit analysis
and so on.

Chartered Financial Analyst:

It is considered as one of the best
careers in commerce attached to the
competency with financial analyst. The
candidates must successfully complete
the three examination levels to enrol
in the

course. A Chartered Financial Analyst

Chartered Financial Analyst

assist companies and private clients
with portfolio planning and investment
guidance.

Company Secretary:

It is also an important career
option that students can choose the
programme after HS examination. The
company secretary equips the students
with knowledge and skills to advise
the companies on legal, financial and
governance matters. A company secretary
is engaged in the works of executive level
such as legal and regulatory requirements,
filing tax returns, business planning, office
management, administrative decision and
SO on.

Cost Accountant:

It is one of the lucrative career
options for commerce students. Students
after completion of HS standard in
commerce stream are eligible to apply for
the foundation course. After completing
the course, they are eligible to enter into the
subsequent two levels. A cost accountant
is responsible for analysing, auditing and
scrutinising financial data and helps the
management in budget preparation.
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Career options in commerce without
mathematics:

There are plenty of career options
for commerce students. The following are
a few areas to engage themselves after
completion of HS and bachelor degree in
commerce stream.

Marketing:

There i1s a wider scope of job
opportunity in the field of marketing for
HS students in commerce stream. The
simplest way to enter in this segment
would be to undertake a certificate
programme in digital marketing. There is
also the scope to enter in post-graduation
course in marketing after completion of
bachelor degree to get the highest level of
job opportunity.

Entrepreneurship:

It is an emerging career option for
commerce students. Entrepreneurship
skills may develop a person to make
interested field of
work. It considers a competence for

him success in
self-employment and well-being. The
entrepreneurial intention of people has
become a specific construct to assess the
impact of various courses. There are a
huge number of vocational and certificate
courses open for the students to opt as
a career and give them opportunities
of self-dependent, bear responsibility,
develop personality and leadership skill

and ability.
Retail Management:
The students from commerce

stream have very much potential in the
field of retail management. Now-a-days,
the concept of retailing is enormously
developed with new and diversified way.
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Hence, it needs people with up-to date
skills and knowledge of retailing strategy.
Therefore, it is one of the most potential
field of engagement for the commerce
students with required qualification.
Hotel Management:

Hotel Management is now a
popular career option for commerce
students. It is a blooming industry that has
become an important part of the economy
of the country. It is closely concerned
with tourism sector for which it needs
persons with efficient knowledge and
language skill for communication and
attraction of clients. After HS or bachelor
program, the students can opt the course
of Hotel Management in any recognised
Management Institution.

Human Resource Management:

Human Resource Management is
concerned with specialised knowledge
of proper maintenance and control of
manpower engaged in business and
industrial concern. The demand of human
resource specialist is in increasing trend
day by day. In addition to a formal B.Com.
degree, the students canchoose the diploma
or certificate course on Human Resource
Management or Personnel Management
in any Management Institute. Such course
provides with

planning and controlling the manpower,

expertise knowledge
employee compensation, leave facilities,
promotion, law and legislation, welfare
measures, etc.

Product Management:

It is a lucrative and typical career
option for those who want to play a
critical role in the development of product
design, product modification and product
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technology considering the demand and
utility of the product among the customers.
The product managers play a vital role
in driving innovation of products for
extending demand and potentiality with
diverse opportunity. There are a lots of
professional certificate courses of product
management provided by the institutions
recognised by the Ministry of Commerce
and Industry, Bureau of Indian Standards,
Food Safety and Standard Authority of
India and so on. The product management
career provides the opportunity for
professionals associated with fundamental
belonging to the field of marketing.

Besides all the above, there are lots of
opportunities to choose the career option
for commerce students that needs to
analyse and find out the familiarity with
their interest. The general perception
among students and their parents is that
the commerce education offers limited
opportunities as compared to other
streams such as medical, engineering, etc.
These perception needs to be changed
by highlighting the
opportunities in the field of commerce

various career
education. The situation and environment
are changed day by day. Although, nothing
is impossible for human being to overcome
the critical situation and make it easy
with unique efforts and keen attention.
Considering the economic liberalisation
the international trade is putting a deep
impact on global economy, the commerce
education plays a significant role to meet
the challenges of competitive business
world. Therefore, the commerce education
needs more practical exposure rather than
acquiring theoretical knowledge. e ®®
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The idea of sustainability has changed
over the past few decades from being
a specialized issue to becoming d key
component of corporate strategy. It is no
longer just a catchphrase but rather a
vital structure that directs how companies’
function, develop, and expand.

Companies are now integrating
the idea of sustainability with their
own business practices. Sustainability
in business refers to the integration of
environmental, social, and governance
factors into

corporate strategy and
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decision-making. It includes proactive
steps that minimize negative effects
and increase beneficial contributions
to society and the environment, going
beyond simple regulatory compliance.
Adopting

sustainable practices helps

&
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businesses mitigate risks associated
with climate change, resource scarcity,
regulatory  changes, and  shifting
consumer preferences. Companies that
fail to address these risks may face
increased costs, operational disruptions,
and reputational damage. Sustainability
also confers a competitive advantage by
enhancing brand reputation, attracting
environmentally and socially conscious
consumers, and fostering innovation.
Now-a-days, investors, consumers and
other stakeholders of businesses are
increasingly conscious about the role of
business towards the environment and
society asa whole. And as such they expect
businesses to demonstrate commitment to
sustainability. Companies that align their
values with stakeholder expectations are
better positioned to build trust and long-
term relationships.

Sustainability in business practices
is the result of top-level management
of Dbusinesses’ strong commitment
and governance structures to embed
sustainability into business policies and
goals. Inorderto incorporate sustainability,
businesses primarily focus on developing
that

environmental impact. In addition to this,

products or services minimise
they implement sustainable supply chain
practices such as responsible sourcing,
supplier diversity, ethical labour practices
and reducing carbon footprints through
efficient logistics and transportation.
However,inintegrating sustain-
ability, businesses pose certain challenges
in front of them. Undertaking sustainable

initiatives are perceived to be costly
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especially for small and medium sized
businesses, though the benefits will outrun
the cost in the long-run. Another obstacle
that is faced by the businesses is in terms of
measurement of its sustainable initiative
impact which can be a complex process.
Rapidly changing business landscapes
also calls for evolving regulations of
sustainability standards and reporting
requirements which in turn requires the
businesses to be well informed and stay
adaptable to regulatory challenges.
Various companies in India as
well as around the world have embraced
sustainable business practices. Unilever,
a  multinational  consumer  goods
company, has been at the forefront of
sustainable business practices globally.
The company has set ambitious goals
under its Sustainable Living Plan, aiming
to decouple growth from environmental
impact and increase positive social impact.
Unilever’s approach focuses on three
main areas: improving health and well-
being, reducing environmental footprint,
and enhancing livelihoods. In terms of
environmental sustainability, Unilever
has committed to sourcing 100% of its
agricultural raw materials sustainably
by 2023, thereby promoting responsible
sourcing practices across its extensive
supply chain. The company has also made
significant strides in reducing water and
energy consumption in its operations and
product formulations, contributing to
mitigating climate change and conserving
natural resources. Socially, Unilever
prioritizes enhancing livelihoods through

various initiatives, including promoting
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fair wages and working conditions
for farmers and workers in its supply
chain. The company’s brands, such as
Dove and Lifebuoy, actively support
community development projects focused
on health, hygiene, and education,
positively impacting millions of people
worldwide. Furthermore, Unilever has
been transparent about its progress,
regularly publishing sustainability reports
and engaging stakeholders in dialogues to
foster accountability and collaboration.
Leading Indian e-commerce site
Myntra, which specializes in fashion and
lifestyle goods, has taken the initiative
to incorporate sustainable business
principles into its daily operations. The
platform’s promotion of sustainable and
eco-friendly fashion firms is one of its
main goals. Myntra promotes customers
to choose products that are ecologically
friendly by collaborating with companies
that value fair trade standards, organic
ethical

methods. Myntra has also taken steps

materials, and production
to lessen its carbon impact and improve
sustainability across its supply chain.
This entails implementing eco-friendly
packaging and

options streamlining

operations to reduce transportation
emissions. In keeping with its August
2019 pledge, Myntra has successfully
integrated 100% plastic-free packaging
throughout the whole supply chain as of
2021.Apart from its own supply chain,

Mpyntra has encouraged its merchants to
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follow its guidelines for environmentally
friendly packaging. In order to save trees,
Myntra has also teamed up with Canopy,
a globally recognized and award-winning
non-profit environmental organization.
Myntra and Canopy investigated ways
to lessen their paper packaging footprint
by utilizing recycled materials and clever
designto limitthe use of old and vulnerable
forests for packaging. By giving these
practices top priority, Myntra not only
lessens its impact on the environment
but also establishes a standard for ethical
business practices in India’s e-commerce
industry. The Indian Green Building
Council awarded the Myntra office in
Bangalore the Platinum Certification for
their eco-friendly workplace initiatives
at the end of 2023. It cultivates trust
and participation among partners and
customers by actively communicating to
stakeholders its efforts and advancements
towards sustainable goals.Sustainability
is no longer an option but a necessity for
businesses aiming to thrive in the 21st
century. By embracing sustainability,
companies can enhance resilience, drive
innovation, and create long-term value
for stakeholders while contributing to a
more equitable and sustainable future. As
businesses navigate the complexities and
opportunities of integrating sustainability
into their strategies, those that lead with
purpose and vision will set new standards
of success in a rapidly changing global
landscape. e @@
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The future of Android phones promises to be
exciting, with various technological advancements on the
horizon, sophisticated software and cutting-edge hardware
advancements. Android phones anticipate becoming
smarter, more connected, and more integrated into our daily
lives as these advancements take hold and push the limits of
what mobile technology can accomplish. The newest form
factors in smartphone technology—Android smartphones
with foldable and roll able features—offer unique benefits
to users by enhancing functionality and versatility. Flexible
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OLED display enables

smartphones to fold. They come in two

technology

versions with screens that can be bent.
Book-style foldables are able to fold
inward like a book and show a large tablet-
sized display when unfolded. However,
Clamshell Foldables fold vertically, just
like a traditional flip phone in order to
reduce the overall size of the phone while
not in use making it a compact device.
The
machine learning (ML) and artificial

rapid breakthroughs in

intelligence (AI) have led to a significant
increase in the capabilities of Android
mobile devices. The Android experience
is increasingly incorporating Al and ML
improving everything from device speed
to user experience. It’s expected that
Google Assistant, a powerful tool now,
will see even more developments. The
assistant can help before being requested
The
following phase will see the widespread

to by anticipating user needs.

use and optimisation of 5G technology.
Furthermore, the goal of early 6G research
is to provide even faster and more
dependable wireless communication,
which has the potential to revolutionize
mobile internet usage.

Newer Android handsets

come with more advanced 3D facial

will

recognition technology, which maps the
This
system is more secure than traditional 2D

user’s face in three dimensions.

facial recognition since it is harder to fake

Ist Edition ® 2024 e Pagell15

An E-Magazine
Department of Commerce, Jhanji Hemnath Sarma College

with images or masks. Rather than using
optical in-display fingerprint sensors, the
technology to be used is ultrasonic sensors,
which use sound waves to build a detailed
3D map of'the fingerprint. This technology
works better on moist or dirty hands and
offers increased security. Future in-display
sensors will undoubtedly cover a larger
portion of the screen, making it easier for
users to unlock their smartphones without
needing to precisely align their fingertips
with a small sensor zone. Moreover, by
evaluating the pressure, speed, and pattern
of users’ keyboard strokes, devices will
offer an additional layer of security based
on keystroke dynamics. A user’s gait will
be measured by sensors built into some
gadgets, resulting in a unique, difficult-
to-copy biometric identity. By identifying
anomalous biometric patterns that might
point to fraudulent attempts, advanced Al
systems will improve security in general.
Developments in voice recognition
technology, devices will be able to identify
users based solely on their speech, even
in noisy environments. Iris and retinal
scanning technologies will become
more accurate and reliable, offering an
additional biometric option that is very
secure and difficult to forge. Thus, android
phones will be in the front of technological
development, propelling innovation in a
number of industries and improving our

relationship with technology. e @ e
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ARTIFICIAL INTELLIGENCE
AND EDUCATION
IN PRESENT DAY

The education system which was
prevailing in “Guru Tool” has seen a
drastical change in today’s time. With the
development of various Information and
Communication Technology (ICT) tools
and machines, the traditional teaching-
learning method has been transformed
into  blended
physical existence of an institution is no

learning system. The
longer compulsory with the revolution
of digitisation into every perspective of
our lives. Technology has reached the
nook and corner of the country. Everyone
has access to the internet and various
technologies, either it is for learning or
business. In that case, students of this
generation do not find any difficulty in
understanding or using the digital devices
and the e-learning portals as they are all
made to be user-friendly.
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One of the primary benefits of
integrating ICT into education is the
ability to create interactive learning
experiences for students. With the help
of educational apps, software, and online
platforms, students now have access to
a large number of engaging multimedia
content. These digital resources not only
capture students’ attention but also cater
to different learning styles, allowing
for a more personalized educational
experience.

E-modules are, now-a-days,
becoming more of a popular concept.
These are basically self-paced, web-based
instructional materials such as texts, pdf
learning materials, videos etc which can
be accessed from any place with a smart
device having internet connectivity. An

educational institution can develop a

b
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portal where all the learning e-contents
can be stored and students can access
those e-resources through logins. Various
higher educational institutions of India
and other parts of the World are using
such platforms to cater education to
the learners. E-Learning modules are
affordable than
classroom-based learning.

significantly more
traditional
By eliminating the need for physical
infrastructure and transportation costs,
eLearning reduces the financial burden on
educational institutions and students.

The use of Artificial Intelligence
(AI) in the field of education has brought
significant number of changes in the
Artificial
Intelligence in education caters to each

teaching-learning  process.
student’s needs and adapts to their unique
learning styles. It helps students learn
at their own pace by identifying when
a student is ready to move on to more
advanced concepts. Machine Learning
algorithm analyses their understanding
and offers extra practice or reinforcement
to ensure concept clarity. It helps improve
their understanding and retention of the
material. Al in education benefits not only
students but also educators. Educators
integrate it into different aspects such
as teaching methods, assessment tools,
curriculum development and personalised
automates
data-
driven insights, and assists in creating

learning  experiences. It

administrative tasks, provides
personalised lesson plans.

While Al can potentially transform
various

education, it also presents

challenges and ethical considerations.
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Students are using Al powered platforms
like ChatGPT etc to write answers,
assignments which may have an impact
on their analytical capacity in the future.
On the other hand, Al-powered tools and
platforms may not be designed with all
students in mind, leading to accessibility
issues for students with disabilities. It is
essential to consider accessibility from the
early stages of development and ensure
that Al is used inclusively to provide
equal opportunities for all students.

One of the biggest dangers of Al
in education is that it can dehumanize
learning. Al algorithms create content and
dictate the pace of lessons, so students
may miss the nuanced approach a teacher
provides. In addition, Al algorithms can
contain biases, which means they may not
deliver a well-rounded and comprehensive
curriculum tailored to each student’s
needs.

Though the integration of ICT
and Al have brought various negative
perspectives to the infrastructure of
education, however, we cannot ignore or
avoid these two. The technologies and
machines are developed forthe smoothness
of mankind and everything has its own
pros and cons. Therefore, the users have
to be very much ethical and cautious while
utilizing technology and machines. There
is no doubt that educational system will
go through revolutionary changes with
the developments of various Al-powered
tools like QuillBot, ChatGPT, NovelAl,
Grammarly, Gemini, etc. e ®®
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THE ROLE OF TECHNOLOGY IN
MODERN COMMERCE EDUCATION

The landscape of commerce education has
undergone a significant transformation
over the past few decades. Traditionally
confined to textbooks and -classroom
lectures, commerce education now
embraces a plethora of technological
that

experiences and prepare students for the

advancements enhance learning
dynamic business world. The integration
of technology in commerce education
i1s not just a trend but a necessity, as it
equips students with the necessary skills
and knowledge to thrive in a tech-driven
economy. In the past, commerce education
was predominantly delivered through
conventional methods such as face-to-face

lectures, printed textbooks, and written
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assignments. These traditional methods,
while effective to a certain extent, often
lacked the

elements necessary for a comprehensive

interactive and practical

understanding of commerce concepts.
However, with the advent of the internet
and digital technologies, there has been a
paradigm shift towards more interactive
and engaging forms of learning. Digital
learning platforms have revolutionized
the way commerce subjects are taught,
making education more accessible and
flexible for students worldwide. Today,
commerce education leverages a variety
of technological tools and platforms to
enhance the learning experience. Online
courses and e-learning platforms, such

® The role of Technology in Modern
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as Coursera and edX, offer students
the flexibility to learn at their own pace
and from any location. These platforms
provide a wide range of courses in areas
such as accounting, finance, marketing,
and business management, often
featuring content from top universities
and industry experts. Software tools
play a crucial role in modern commerce
like

QuickBooks and Xero, data analysis

education. Accounting software
tools like Microsoft Excel and Tableau,
and customer relationship management
(CRM)

integral to the curriculum. These tools

systems like Salesforce are
offer students practical experience and
hands-on training, preparing them for real-
world business scenarios. For instance,
QuickBooks has over 7 million users
globally and generates approximately $2
billion in annual revenue, indicating its
widespread adoption and importance in
commerce education. Virtual classrooms
and webinars have become increasingly
popular, especially in the wake of the
COVID-19 pandemic. Platforms like
Zoom, Microsoft Teams, and Google Meet
facilitate live lectures, discussions, and
group projects, replicating the traditional
classroom experience in a virtual setting.
These platforms also support recorded
sessions, allowing students to revisit
lectures and discussions as needed. The
global market for virtual classrooms was
valued at $10.71 billion in 2020 and is
expected to reach $25.04 billion by 2027,
growing at a CAGR of 13.9% from 2020
to 2027.The incorporation of technology
in commerce education offers numerous
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benefits. One of the most significant
advantages is enhanced accessibility and
flexibility. Students can access learning
materials, participate in discussions,
and complete assignments from any
location with an internet connection.
This flexibility is particularly beneficial
for working professionals and students
with
them to balance their studies with other

other commitments, enabling
responsibilities. Interactive learning is
another key benefit of technology in
commerce education. Digital tools and
platforms offer a range of interactive
features, such as quizzes, simulations, and
gamified learning modules, which make
learning more engaging and enjoyable.
These interactive elements help reinforce
concepts and improve retention, leading
to a deeper understanding of the subject
matter. For example, studies have shown
that gamified learning can increase student
engagement by up to 60%. Technology also
equips students with real-world skills that
are highly valued in the business world.
By using industry-standard software and
tools, students gain practical experience
and develop technical competencies
that are directly applicable to their
future careers. This hands-on training
bridges the gap between theoretical
knowledge and practical application,
enhancing students’ job readiness and
employability. According to a survey by
PwC, 79% of CEOs believe that a skilled
and educated workforce is essential for
economic growth. Despite the numerous
benefits, the integration of technology in

commerce education also presents several
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challenges. One of the primary challenges
is the digital divide, which refers to the
gap between those who have access to
technology and those who do not. Students
from disadvantaged backgrounds may
lack access to the necessary devices and
internet connectivity, hindering their
ability to participate in digital learning.
To address this
institutions and governments must work

1ssue, educational
together to provide affordable devices
and internet access to all students. For
example, the U.S. government allocated
$7.17 billion in funding through the
Emergency Connectivity Fund to help
schools and libraries provide devices
and internet access to students during the
COVID-19 pandemic. Another challenge
is the need for training and adaptation
for educators. Teachers and instructors
must be proficient in using digital tools
and platforms to effectively deliver
their courses. Professional development
programs and training workshops can help
educators develop the necessary skills and
confidence to integrate technology into
their teaching practices. The global market
for teacher training is projected to grow
from $1.95 billion in 2020 to $3.64 billion
by 2027, at a CAGR 0f 9.6%, highlighting
the increasing demand for professional
development in this area. Ensuring
academic integrity in online assessments
is also a concern. With the rise of online
exams and assignments, there is a risk of
cheating and plagiarism. To mitigate this
risk, institutions can implement measures
such as plagiarism detection software,

secure online proctoring services, and
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randomized question banks. Turnitin, a
popular plagiarism detection tool, is used
by over 30 million students and 15,000
institutions  worldwide, underscoring
its importance in maintaining academic
integrity. Looking ahead, the role of
technology in commerce education is
expected to continue evolving. Emerging
technologies such as artificial intelligence
(AI), virtual reality (VR), and augmented
reality (AR) hold great potential to further
enhance the learning experience. Al-
powered tools can provide personalized
learning paths and real-time feedback,
helping students identify their strengths
and areas for improvement. The Al in
education market was valued at $1.1
billion in 2019 and is expected to reach
$25.7 billion by 2030, growing ata CAGR
of 32.9%. VR and AR technologies can
create immersive learning environments,
allowing students to simulate real-
world business scenarios and practice
their skills in a safe and controlled
setting. The global market for VR in
education is projected to grow from $656
million in 2018 to $13 billion by 2026,
highlighting the increasing adoption of
these technologies in educational settings.
While there are challenges to overcome,
the potential for technology to transform
commerce education is immense. By
embracing technological advancements
and addressing the associated challenges,
educational institutions can provide
students with a high-quality, future-ready
education that equips them for success in

the dynamic world of commerce. e ®®
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Mind

Abusiness begins with a generation
of new ideas to introduce the world with a
new discovery of something new. To build
a successful business, you need more than
good, outstanding and even or a great
idea. An entrepreneur should be well
organized, creative, flexible and develop
a sharp close attention to the details while
never losing a sight of the big picture. A
person if he/she wants himself/herself to
introduced the world with a successful
startup he/she should be prepared to
make some personal sacrifices. A good
and positive mind with skills, passion
and hard-work helps growing a startup.
A simple way to get and stay positive
towards a constant work is to create a
positive thinking rather than the negative
thoughts come to you. A person with a
business mind should be ready to tackle
the failures and keep moving to achieve
the top. An entrepreneur should always
be ready to accept the loss, as business
is all about loss and profit, losses break
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you down and profits take you to the top.
One’s skills, passion, hard-work and ideas
makes successful business. Understanding
the risk of business to get the rewards
includes being smart about the timing of
starting a business. Business means a work
with a risk management to get freedom
in life from the job cycle. In the field of
business, one cannot afford to ignore their
competitors at every step of business. The
person will find, with an experience and
knowledge, that every new entrepreneur
has to compete with others to survive and
thrive. Quality is always better than the
quantity in obtaining a competitive edge
over competition in the market place. A
well-run startup will always understand,
be able and be ready to take advantages
of opportunities that come to them at any
moment. Growing a successful business
1s not easy and not everyone succeeds at
it, but creative ideas, risk-bearing attitude,
hard-work and sacrifices can make it
happen. e @@
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The impact of online advertising
has been profound and has significantly
transformed the marketing landscape.
Here are some key points to consider
when discussing the impact of online
advertising:

1. Reach and Targeting:

Online advertising allow businesses
to reach a global audience and target
specific demographics, interests, and
behaviours with a high degree of
precision. This targeting capability
enables advertisers to tailor their
messages to specific consumer
segments, increasing the relevance and
effectiveness of their campaigns.
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2. Cost-Effectiveness:

Compared to traditional advertising
methods such as print, radio, or TV,
online advertising can be more cost-
effective. Advertisers can set specific
budgets, pay-per-click or pay-per-
impression, and have greater control
over their spending. This allows
businesses of all sizes to participate
in online advertising and reach their
target audience without the need for a
large upfront investment.

3. Data and Analytics:

Online advertising provides access to
a wealth of data and analytics that can
be used to measure the performance

® Impact of online advertising
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of ad campaigns. Advertisers can
track metrics such as click-through
rates, conversion rates, and return on
investment (ROI), allowing them to
optimize their campaigns in real time
and make data-driven decisions to
improve their results.

4. Engagement and Interactivity:

Online advertising offers opportunities
for interactive and engaging ad
formats, such as video ads, interactive
banners, and social media ads. These
formats can capture the attention
of consumers and provide a more
immersive brand experience, leading
to higher engagement and brand recall.

5. Personalization:

Online  advertising  allows  for
personalized messaging based on
user behavior, preferences, and past
interactions with a brand. This level
of personalization can create a more
relevant and tailored experience for
consumers, increasing the likelihood
of conversion and customer loyalty.

6. Mobile Advertising:
With the widespread use of smartphones
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and mobile devices, online advertising
has expanded to reach consumers on-
the-go. Mobile advertising formats
such as in-app ads, mobile search
ads, and location-based targeting
have opened up new opportunities for
brands to connect with consumers in a
highly personalized and contextually
relevant manner.

7. Influence on Purchase Decisions:
Online advertising has a significant

influence on consumer purchase
decisions. Through targeted
messaging, retargeting campaigns,

and social proof (such as user reviews
and influencer endorsements), online
ads can guide consumers through the
purchase journey and influence their
buying decisions.

Overall, the impact of online
advertising has been transformative in
how businesses promote their products
and services, engage with consumers,
and measure the effectiveness of their
marketing efforts. As technology
continues to evolve, online advertising
is likely to play an even greater role in
shaping the future of marketing and
consumer engagement. @@ e
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The Evolution of

Al

A Journey
Through Time

Artificial  Intelligence  (Al)
has come a long way since its
inception. From humble beginnings to
revolutionary advancements, Al has
transformed the way we live and work.

1950s: The Dawn of Al
The concept of Al was born in the
1950s, with computer scientists like
Alan Turing and Marvin Minsky
exploring ways to create machines that
could think like humans.

1960s-1980s: AI Winter

Despite initial excitement, Al research
faced significant challenges, leading to
a decline in interest and funding. This
period was dubbed the “Al winter.”

1990s-2000s: AI Resurgence
The advent of the
advances in computing power revived
Al research. This led to breakthroughs
in machine learning, natural language

internet and

Arup Majhi
H.S. 2" Year (Commerce) |
Department of Commerce /

processing, and computer vision.

2010s: AI Revolution

The2010s saw Al become a mainstream
technology, with applications in
healthcare, finance, transportation,
and more. Deep learning techniques
and large datasets enabled Al to
achieve unprecedented accuracy and
capabilities.

Today and Beyond

Al continues to evolve, with ongoing
research in areas like explainability,
ethics, and human-Al collaboration.
As Al advances, it’s transforming
industries and improving lives.

The Future is Here

AI’s journey is a testament to human
innovation and perseverance. As we
continue to push the boundaries of
what’s possible, Al will undoubtedly
shape the future of humanity. eee
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INSIGHT

Impact of INTERNET
in the Business World

The impact of the internet in the
Business world has been significant
and transformative. Here are some
key ways in which the internet has
influenced Business:

Global Reach: The internet has
enabled Businesses to reach a global
audience like never before with a
website or online store, Businesses
can sell their products or services to
customers around the world. This
has opened up new markets and
opportunities for growth.

E-commerce: The rise of e-commerce
has revolutionized the way businesses
operate. Online shopping has become
increasingly popular and Businesses
have adapted by setting up online
stores to cater to customer demand.
This has led to increased convenience
for consumers and expanded revenue
streams for Business.

Marketing and Advertising: The
internet has provided Businesses with
numerous digital marketing channels,

Ist Edition ® 2024 e Page|25
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H.S. 2" Year (Commerce)
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such as social media, search engine
optimization and email marketing.
These platforms allow Businesses
to target specific audiences, track
campaign performance, and engage
with customers in real - time.

Communication and collaboration:
The internet has greatly improved
communication and collaboration
within Businesses. Tools like email,
instant messaging, video conferencing,
and project management software have
made it easier for employees to connect
and work together, regardless of their
physical location.

Data Analysis and insights: The
internet has generated vast amounts of
data and Businesses can now leverage
this data to gain valuable insights in to
consumer behaviour, market trends,
and Business performance. This data
driven approach allows Businesses to
make more informed decisions and
optimize their operations.

® Impact of Internet in the Business World
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Cost savings: The internet has also helped Businesses reduce costs in various
ways. For- example, online advertising tends to be more cost - effective than
traditional advertising methods Additionally, cloud computing has enabled
Businesses to store and on - premises infrastructure.

Customer service and support: The internet has transformed customer service
by providing Businesses with various channels for customer support, such as
live chat, social media, and email. This allows Businesses to respond quickly to
customer inquiries and provide personalized assistance.

Overall, the internet has had a profound impact on the business world by
expanding market reach, enabling e- commerce, enhancing communication and
collaboration, providing valuable data insights, reducing costs, and improving
customer service. Businesses that embrace the internet and leverage its capabilities
are better positioned for success in today’s digital age.
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P

There went some flour and baking powder...
With some milk, choco, butter and sugar...

| Sieving and mixing, beating and folding...
/‘ : The bowl was quite appealing that I was holding...
nto the baking tray it went and then into the pre-heated oven...
5 Setting the time, with fear in my mind and eyes wide open...
YgAnd this is the beauty of making a cake, with melting my hearts.
All my cakes are overflowed my love and my passion

The true beauty of a perfect cake is its softness...

Soft as soft as the mouth litches, every piece is of softness

Cooled and stored all my icing cakes with sweetness
(Y Y
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Founder Teacher : Cheniram Borah sir visit to the department
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Retirement Day of Mr. Torun
Phukon, HoD, Department of
Commerce
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Certificate Course: Tea Nursery Management: At Borsilla Tea-Estate
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- Numaligarh Refinery
Township,AS,India
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Student Presentation
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H.S. 2nd Year External Visit Student Exhibition cum Sale : 2023
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Sivasagar,AS, India
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7 Commerce
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Lo

Q1. Who is the father of Commerce?
Q2. Who is father of accounting?
@) Q3. Who is father of Accounting in India?
Q4. Who i1s founder of E-commerce in India?
Q5. Who i1s father of Modern Economics?
Q6. Who i1s founder of Neoclassical Economics?
Q7. Who is father of General Management?
Q8. Who is father of Marketing?
Q9. Who is father of Statistics?
Q10.Who is father of Indian Statistics?
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